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Survey Methodology
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449 technology, news and lifestyle bloggers across 21 countries

Text 100: respondent identification and recruiting

Aha! Research: online survey, analysis, reporting of the results

This report is specific to Asia Pacific and builds on findings of 
2008 APAC Blogger Survey

In APAC survey offered in English, Korean, Traditional and 
Simplified Chinese, Japanese

Survey period: April 6 to May 18, 2009
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FIVE
Lessons Learned



Corporations are increasingly 
recognising the influence of bloggers

Á In the past 12 months, bloggers welcoming contact by PR 
people has increased by nearly 10% to 93%

Á There is wide consistency in the way bloggers prefer to 
work with counterparts in Europe and North America.

Á This maturity is most apparent in those English speaking 
countries, but with significant signs that in the coming 12 
months, there will be even less differentiation across the 
APAC countries.
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ONE: Coming of Age

PR firms are doing a great job in 
letting people know that while 
blogging is still an infant in the 
media industry, its not something 
to be ignored or looked down 
upon. And its great if PR 
companies engage a wide range 
of bloggers for a particular 
campaign/client even if the 
content of the blog does is not 
specifically targeted at what the 
campaign/client is about. One 
can never have too many 
different ways of looking at 
something. (Malaysia)



Only one third of bloggers in APAC spend 
9 or more hours a week blogging

Á This figure has remained relatively consistent in the past 12 
months

Á Bloggers in APAC continue to blog for passion (and for the 
most part in their own time).  

Á The implications for engagement are essential to 
understand and follow through on ςbloggers urge you to 
find out how they preferred to be contacted, to schedule 
events for non-traditional business hours, and to give 
information in advance of announcements to allow time to 
review and digest (97% said they would honour 
embargoes).
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TWO: Part-time Bloggers

άaƻǊŜthan 90 percentof PRpeople,
however,generallysendusthe usual
press releasesor just invite us to
their product conference. SoI ŘƻƴΩǘ
participate in their activities
proactively.έ(Korea)

ά.ƭƻƎƎŜǊǎblog (mostly) out of
passion. ThebestPRpeoplewill
share the same passionas the
blogger.έ(Singapore)

ά...so the first thing to do is: be a
blogger.έ(HongKong)



The more formal Asian business 
practices of introductions and face to 
face meetings transcend through to 
the social media community

Á 88% (up to 78%) of bloggers prefer to be 
introduced before receiving information.  

Á Face to face meetings are most desired by those 
bloggers in North and South East Asia.

Á It is essential to understand the accepted 
business practices of the country in which you 
wish to engage and build these into the tactical 
programme.
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THREE:Understand Formality
ά! ŦŀŎŜ ǘƻ ŦŀŎŜ ƳŜŜǘƛƴƎ ŀǘ ŀ ǎƻŎƛŀƭ 
gathering or function would always 
be a better start to a working 
relationship with a blogger.  
However, I understand that this may 
not always be possible when 
ƎŜƻƎǊŀǇƘȅ ƎŜǘǎ ƛƴ ǘƘŜ ǿŀȅΦέ 
(Singapore)

άL ǘƘƛƴƪ ŦŀŎŜ-to-face meeting is 
important as it helps a blogger get a 
better understanding about the 
ŎƻǊǇƻǊŀǘƛƻƴ ƘŜκǎƘŜ ƛǎ ϥŘŜŀƭƛƴƎϥ ǿƛǘƘΦέ 
(Malaysia)



Acknowledging sponsorships or forms 
of compensation for posts sees some 
split amongst APAC countries. 

Á While Australia, New Zealand, Japan and Singapore are 
mostly in agreement, others are less likely to do this.

Á This is perhaps a reflection of traditional accepted 
business practices of gifting.  

Á At Text 100 we can provide insights into which 
countries these practices are more accepted, and 
through our more personal knowledge and 
relationships, suggest where and with whom this may 
or may not be appropriate.
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FOUR:Cultural Differences

ñWhen asking a blogger 
to mention their 
brand/product in 
his/her blog, please 
provide the blogger 
with a complimentary 
product to own. 
Otherwise, expect an 
inaccurate and likely 
negative review. The 
reviews we write and 
permanent publicity we 
offer on the web are 
worth much more than 
just a free invite to an 
event/meal/trial.ò 
(Singapore)



Bloggers in the non-English 

speaking countries are and 

intend to make greater use of 

SMRs in the coming year.

Á In line with global findings, the corporate 

news announcement interests bloggers in 

APAC least.  

Á Use of a Social Media Release allows 

bloggers the freedom to develop more 

unique angles for their audiences using the 

ódeconstructedô information, quotes and 

visuals provided.  

Á This in turn allows for more distinctive angle 

creation and less of the traditional óme-tooô 

stories that bloggers aim not to replicate 

from traditional media.  
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FIVE:Social Media Releases



Executive Summary: APAC
CONTACT

Majority (93%) of the Asia Pacific bloggers welcome contact from PR firms or corporations -
an increase from 84% in the 2008 survey. Bloggers in Japan and Greater China are slightly less 
willing to be contacted

70% have been contacted in the past 6 months, compared with 66% in 2008. Greater China 
bloggers are the least likely to have been contacted while Australia, Singapore and Korea 
bloggers are most likely. A third (36%) of APAC bloggers have been contacted once a week or 
more often in the past six months. Frequency of contact is significantly higher in Korea and 
Australia (both 70%), and the lowest in Japan (22%)

Across the region (except Japan) email is the preferred means of contact. Contact via SMS is 
least preferred in half of the countries surveyed. About half of APAC bloggers indicate their 
contact preference on their blogs

Most (88%) of the Asia Pacific bloggers prefer to be introduced beforereceiving information 
from a PR firm or corporation with whom they have not had prior contact - an increase from 
78% in 2008. Taiwan and Malaysia bloggers are more likely to have this preference

A face-to-face introductory meeting is regarded as most important in Korea and Malaysia and 
least important in Australia and New Zealand

Bloggers prefer opinioned responses to their blogs, new product developments, news, 
products for review, and interviews with key people. Corporate news announcements are of 
least interest to surveyed bloggers. 
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Executive Summary

CONTENT

Photographs are the most frequently used content. Most bloggers seldom use video or audio 
podcasts. Taiwanese bloggers are more likely to frequently use a variety of formats while 
Indian bloggers rely mainly on photographs

Half (48%) of APAC bloggers are aware of Social Media Releases (SMRs) and awareness has not 
significantly increased from last year (40%). Awareness is by far the highest among Australian 
bloggers (82%) and lowest amongst Japanese bloggers (25%)

Among those aware of SMRs, bloggers in New Zealand give them the highest rating as a means 
to being updated on corporations, while the Japanese bloggers offered the lowest rating. 
Interestingly, while most bloggers in Australia are aware of SMRs, they offered the second 
lowest effectiveness rating;

26% have frequently taken elements from SMRs in the past year and 64% expect to take 
elements more often in the coming year. Current usage is the highest in Taiwan and the lowest 
in India and Singapore. 68% of APAC bloggers also reflected that over the past year, companies 
have increasingly used SMRs to communicate with them

Computers, technology and the internet are the subjects most blogged by surveyed bloggers. 
Malaysian bloggers seem to be more interested in entertainment/arts/music and 
culture/community,  while the latter is also most popular in Australia
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Executive Summary
SOURCES

APAC blogger mainly use other bloggers, RSS feeds, corporate websites, and social networks to 
find out about corporations. Traditional media are less important sources. Indian bloggers 
seem to be less reliant on other bloggers and focus on RSS feeds, corporate websites and 
newspapers

76% use a micro-blogging site (such as Twitter) and opinions on its effect on their normal 
blogging varies. About a third (30%) said their blogging increased due to micro-blogging 
(especially in Taiwan), a third (31%) said it decreased (especially in Hong Kong), while 39% said 
it had no effect on their blogging. Micro blogging is least used in China and Korea

Most (97%) of these bloggers would honor the terms of an embargo placed on a story idea or 
announcement (up from 94% in the 2008 survey). Australia, India and Greater China are least 
likely to honor an embargo (still over 90% will honor embargos);

About two out of three bloggers agree strongly that they would acknowledge that their blog 
ƻǊ Ǉƻǎǘ ƛǎ ΨǎǳǇǇƻǊǘŜŘΩ ǿƘŜƴ ƳŀƪƛƴƎ ǇƻǎƛǘƛǾŜ Ǉƻǎǘǎ ƛƴ ǊŜǘǳǊƴ ŦƻǊ ǎƻƳŜ ǎƻǊǘ ƻŦ ŎƻƳǇŜƴǎŀǘƛƻƴΦ 
Japan, Australia, Singapore and New Zealand bloggers are most likely to acknowledge this, 
while bloggers in Greater China (China in particular) are least likely;

75% agree that bloggers should always clearly state their employer or association if blogging 
on issues or topics that relate to their businesses. This opinion is unanimous in New Zealand 
while supported by less than half (46%) of surveyed Chinese bloggers.
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TIME
Slightly more than a third (36%) of the bloggers surveyed spent more than 9 hours per week 
blogging, compared with 33% in the 2008 survey. 

18% spend more than 16 hours blogging per week.

The amount of blogging time is highest in Australia, Taiwan and Korea, and lowest in 
Singapore and New Zealand
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Executive Summary



Respondentõs country of residence
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Australia 
5%

China 
18%

Hong Kong 
11%

India 
16%Malaysia 

10%

New Zealand 
6%

Singapore 
15%

Japan 
5%

Korea 
5%

Taiwan 
9%

2009

Survey

Total of 233 surveys analyzed
(125 in 2008)

Pacific: 11%
India / South East Asia: 41%
Greater China: 38%
North Asia: 10% 

COUNTRY SAMPLE

Australia 11

China 41

Hong Kong 25

India 37

Japan 12

Korea 12

Malaysia 24

New Zealand 15

Singapore 34

Taiwan 22



Contact with PR people
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Bloggers generally welcome contact from PR firms or a 
corporation to provide information, comments, and 

suggestions. Bloggers in APAC are slightly more welcoming 
than their counterparts in the USA and Europe

(2008: 66%)

Q.1: Do you welcome any contact from Public Relations (PR) firms or any corporation to provide information, offer comment or suggest people 

you might be interested in talking to? (n= APAC:233, EURO:189, USA:27)

93% 87% 89%

APAC EURO USA



Past contact with PR people
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(2008: 66%)

Q.2a: Have you been contacted by any Public Relations (PR) firms or corporations in the past 6 months about areas you have been focused on 

or are interested in? (n= APAC:233, EURO:189, USA:27)

Bloggers report that contact initiated by a PR firm or 
corporation varies from 70% in APAC to 100% in the USA

70%

86%

100%

APAC EURO USA



Interest and past contact
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The majority of bloggers (93%) welcome 
contact from PR firms or corporations to 
provide information, comments, and 
suggestions. This is up from 84% in 2008 

70% of all respondents have been contacted in the 
past 6 months, compared with 66% in 2008 but note 
that in the 2008 survey this question was only asked 
ǘƻ ǘƘƻǎŜ ǿƘƻ ǿŜƭŎƻƳŜ όάȅŜǎέύ ŎƻƴǘŀŎǘ ƛƴ ǘƘŜ 
previous question

Welcome any contact
from PR firm?

Past 6 months contact?
Yes
93%

No
7%

(2008: 84%)

Yes
70%

No
30%

(2008: 66%)

Q.1: Do you welcome any contact from Public Relations (PR) firms or any corporation to provide information, offer comment or suggest people 

you might be interested in talking to?  (n=233)

Q.2a: Have you been contacted by any Public Relations (PR) firms or corporations in the past 6 months about areas you have been focused on 

or are interested in? (n=233)



Past 6 months contact by any PR firm or corporation 
is the highest in Australia and lowest in Greater 
China. The APAC regional average is 70%
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Q.1: Do you welcome any contact from Public Relations (PR) firms or any corporation to provide information, offer comment or suggest people 

you might be interested in talking to? (n=  AU:11, CN:41, HK:25, IN:37, JP:12, KR:12, MA:24, NZ:15, SG:34, TW:22)

Q.2a: Have you been contacted by any Public Relations (PR) firms or corporations in the past 6 months about areas you have been focused on 

or are interested in? (n=  AU:11, CN:41, HK:25, IN:37, JP:12, KR:12, MA:24, NZ:15, SG:34, TW:22)

84%

86%

90%

92%

93%

95%

96%

97%

100%

100%

Hong Kong

Taiwan

China

Japan

New Zealand

India

Malaysia

Singapore

Aiustralia

Korea

Welcome any contact
from PR firm?

Past 6 months contact?

50%

60%

61%

67%

70%

75%

75%

83%

85%

91%

Taiwan

Hong Kong

China

New Zealand

India

Malaysia

Japan

Korea

Singapore

Australia

17

All the bloggers (100%) surveyed in Korea and Australia 
welcome contact from PR firms or corporations to 
provide information, comments, and suggestions. 
The APAC regional average is 94% in favour of contact

Interest and past contact



Frequency of contact
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Q.2b: How frequently have you been contacted any Public Relations (PR) firms or corporations in the 

past 6 months? (n= APAC:163, EURO:163, USA:27)

Once 
a 

week 
or 

more 
often6%

19%

63%

4%

10%

11%

14%

23%

15%

12%

13%

7%

31%

18%

4%

13%

8%21%

7%

0%

10%

20%

30%

40%

50%

60%

70%

80%

90%

100%

APAC EURO USA

Less than once every two months

Once every two months

Once a month

Once a week

More than once a week

Daily

More than once a day

Almost all bloggers (96%) in 
the USA get contacted by PR 
firms or corporations once a 

week or more. In Europe 
(65%) and Asia (36%) 

bloggers get contacted once 
a week or more



Frequency of contact
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Yes
70%

No
30%

21%

13%

31%

12%

14%

4%

6%

0%

10%

20%

30%

40%

50%

60%

70%

80%

90%

100%

More than once a day

Daily

More than once a week

Once a week

Once a month

Once every two months

Less than once every two 
months

Past 6 months contact? 36% got 

contacted once 

a week or more 

often

Q.2a: Have you been contacted by any Public Relations (PR) firms or corporations in the past 6 months 

about areas you have been focused on or are interested in? (n=233)

Q.2b: How frequently have you been contacted any Public Relations (PR) firms or corporations in the 

past 6 months? (n=163)
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Past 6 months contact?

Q.2a: Have you been contacted by any Public Relations (PR) firms or corporations in the past 6 months about areas you 

have been focused on or are interested in? (n=  AU:11, CN:41, HK:25, IN:37, JP:12, KR:12, MA:24, NZ:15, SG:34, TW:22)

Q.2b: How frequently have you been contacted any Public Relations (PR) firms or corporations in the past 6 months? 

(n=  AU:10, CN:25, HK:15, IN:26, JP:9, KR:10, MA:18, NZ:10, SG:29, TW:11)

50%

60%

61%

67%

70%

75%

75%

83%

85%

91%

Taiwan

Hong Kong

China

New Zealand

India

Malaysia

Japan

Korea

Singapore

Australia

22%

27%

27%

27%

28%

30%

33%

44%

70%

70%

Japan

Hong Kong

India

Taiwan

Singapore

New Zealand

Malaysia

China

Australia

Korea

Among those bloggers who have been contacted in the past 6 months, 70% in Australia and 
Korea were contacted once a week or more. Frequency of contact is much lower in other 

countries   

Contacted once a week or more often
in the past 6 months

Frequency of contact



Preferred means of contact
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Q.3a: Please indicate to what extent you prefer each of the following means of contact from PR firms or corporations on a 

scale of 1 to 7, where 1 is ñVery low preferenceò and 7 is ñVery high preferenceò (n= APAC:233, EURO:189, USA:27)

Q4: Do you indicate your most preferred form of contact on your blog? (n= APAC:233, EURO:189, USA:27)

7-point scale where 1=ñVery Low preferenceò and 7=ñVery high preferenceò

52% 57%

30%

APAC EURO USA

About half of bloggers in APAC 
and Europe indicate their 

preferred means of contact on 
their blog

Email is the most preferred means of 
contact with bloggers, while SMS and IM 
are least preferred. APAC bloggers seem 

to be more flexible in their preferred 
means of contact 

3.4

3.8

3.9

4.1

4.1

4.3

4.5

5.7

1.7

2.4

2.8

3.3

3.8

4.1

4.1

6.0

1.6

1.9

3.0

3.0

3.0

3.0

3.6

6.3

0.0 1.0 2.0 3.0 4.0 5.0 6.0 7.0

SMS

Instant Messaging (IM)

Telephone

Social networking invitation

Micro-blogging

Comment on blog

Face-to-face

Email

USA

EURO

APAC
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3.4

3.8

3.9

4.1

4.1

4.3

4.5

5.7

0.0 1.0 2.0 3.0 4.0 5.0 6.0 7.0

By SMS

By instant messaging

By telephone

By micro-blogging platform

By social networking invitation

Comment on your blog

By face-to-face meeting

By email

Q.3a: Please indicate to what extent you prefer each of the following means of contact from PR firms or corporations on a 

scale of 1 to 7, where 1 is ñVery low preferenceò and 7 is ñVery high preferenceò (n=233)

Q4: Do you indicate your most preferred form of contact on your blog? (n=233)

Email is the most preferred means of contact among bloggers.  

7-point scale where 1=ñVery Low preferenceò and 7=ñVery high preferenceò

More than half (52%) of 
bloggers indicate their 

preferred form of 
contact on their blogs

Compared with 2008

! ǊŀƴƪƛƴƎ ǎŎŀƭŜ ǇƭŀŎŜŘ άŜƳŀƛƭέ ŀǘ 
ǘƘŜ ǘƻǇΣ ŦƻƭƭƻǿŜŘ ōȅ άŎƻƳƳŜƴǘ 
ƻƴ ōƭƻƎέΣ άǘŜƭŜǇƘƻƴŜέΣ άŦŀŎŜ-to-
ŦŀŎŜέΣ άƛƴǎǘŀƴǘ ƳŜǎǎŀƎƛƴƎέΣ ŀƴŘ 
άǎƻŎƛŀƭ ƴŜǘǿƻǊƪ ƛƴǾƛǘŀǘƛƻƴέ

Mean score 

on 7-point 

scale

Preferred means of contact
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Q.3a: Please indicate to what extent you prefer each of the following means of contact from PR firms or corporations on a 

scale of 1 to 7, where 1 is ñVery low preferenceò and 7 is ñVery high preferenceò

(n=  AU:11, CN:41, HK:25, IN:37, JP:12, KR:12, MA:24, NZ:15, SG:34, TW:22)

Korean bloggers appear to be the most indifferent about their preferred means of contact 
and indicated a relatively high preference to all forms of contact, except for contact via SMS 

7-point scale where 1=ñVery Low preference and 7=Very high preference

3.45 

4.50 

4.20 

4.44 

4.41 

4.12 

4.07 

4.32 

4.26 

5.67 

3.55 

2.17 

3.73 

3.32 

4.22 

4.96 

3.95 

3.77 

3.94 

4.67 

2.27 

2.92 

2.33 

3.60 

3.16 

2.88 

3.95 

4.05 

3.88 

3.83 

5.91 

4.75 

5.20 

5.32 

6.19 

6.12 

5.49 

5.59 

6.26 

5.67 

4.36 

3.67 

4.47 

4.12 

4.22 

5.08 

4.22 

4.68 

4.79 

5.00 

2.73 

2.50 

2.33 

3.72 

3.08 

3.42 

5.32 

4.18 

4.09 

4.58 

2.73 

5.92 

3.07 

3.88 

3.68 

3.83 

3.90 

4.68 

4.79 

5.00 

4.18 

3.17 

4.33 

4.44 

4.03 

3.67 

3.61 

4.77 

4.35 

4.50 

Australia

Japan

New Zealand

Hong Kong

India

Malaysia

China

Taiwan

Singapore

Korea

Comment on blog Telephone SMS Email Face-to-face Instant messaging Social networking invite Micro-blogging

Mean score 

on 7-point 

scale

Preferred means of contact



Australia China
Hong 
Kong

India Malaysia
New 

Zealand
Singapore Japan Korea Taiwan

Comment on blog 3.45 4.07 4.44 4.41 4.13 4.20 4.26 4.50 5.67 4.32 

Telephone 3.55 3.95 3.32 4.22 4.96 3.73 3.94 2.17 4.67 3.77 

SMS 2.27 3.95 3.60 3.16 2.88 2.33 3.88 2.92 3.83 4.05 

Email 5.91 5.49 5.32 6.19 6.13 5.20 6.26 4.75 5.67 5.59

Face- to - face 4.36 4.22 4.12 4.22 5.08 4.47 4.79 3.67 5.00 4.68 

Instant messaging 2.73 5.32 3.72 3.08 3.42 2.33 4.09 2.50 4.58 4.18 

Social networking 2.73 3.90 3.88 3.68 3.83 3.07 4.79 5.92 5.00 4.68 

Micro -blogging 
platform

4.18 3.61 4.44 4.03 3.67 4.33 4.35 3.17 4.50 4.77 
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Bloggers in all countries (except Japan) prefer contact via email 
and least prefer either SMS or telephone 

Q.3a: Please indicate to what extent you prefer each of the following means of contact from PR firms or corporations on a 

scale of 1 to 7, where 1 is ñVery low preferenceò and 7 is ñVery high preferenceò

(n=  AU:11, CN:41, HK:25, IN:37, JP:12, KR:12, MA:24, NZ:15, SG:34, TW:22)

Mean score on 7-point scale

Preferred means of contact
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Q.3a: Please indicate to what extent you prefer each of the following means of contact from PR firms or corporations on a 

scale of 1 to 7, where 1 is ñVery low preferenceò and 7 is ñVery high preferenceò (n= AU:11, NZ:15)

Bloggers in Australia and New Zealand are quite similar in their preferred means of contact, with email being 
by far the most preferred method and Instant Messaging / SMS being the least preferred

7-point scale where 1=ñVery Low preference and 7=Very high preference

2.3 

2.7 

2.7 

3.5 

3.5 

4.2 

4.4 

5.9 

SMS

Instant messaging

Social networking

Comment on blog

Telephone

Micro-blogging

Face-to-face

Email

Australia

2.3 

2.3 

3.1 

3.7 

4.2 

4.3 

4.5 

5.2 

SMS

Instant messaging

Social networking

Telephone

Comment on blog

Micro-blogging

Face-to-face

Email

New Zealand

Mean score 

on 7-point 

scale

Preferred means of contact
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Q.3a: Please indicate to what extent you prefer each of the following means of contact from PR firms or corporations on a 

scale of 1 to 7, where 1 is ñVery low preferenceò and 7 is ñVery high preferenceò (n= CN:41, HK:25, TW:22)

Email is the most preferred means of 
contact. However, while preferences for 
other means of contact are fairly similar 
in Hong Kong and Taiwan, preferences in 
China appear to be somewhat different

7-point scale where 1=ñVery Low preference and 7=Very high preference

3.6 

3.9 

4.0 

4.0 

4.1 

4.2 

5.3 

5.5 

Micro-blogging

Social networking

Telephone

SMS

Comment on blog

Face-to-face

Instant messaging

Email

China

3.3 

3.6 

3.7 

3.9 

4.1 

4.4 

4.4 

5.3 

Telephone

SMS

Instant messaging

Social networking

Face-to-face

Comment on blog

Micro-blogging

Email

Hong Kong

3.8 

4.0 

4.2 

4.3 

4.7 

4.7 

4.8 

5.6 

Telephone

SMS

Instant messaging

Comment on blog

Face-to-face

Social networking

Micro-blogging

Email

Taiwan

Mean score 

on 7-point 

scale

Preferred means of contact
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Q.3a: Please indicate to what extent you prefer each of the following means of contact from PR firms or corporations on a 

scale of 1 to 7, where 1 is ñVery low preferenceò and 7 is ñVery high preferenceò (n= IN:37, MA:24, SG:34)

Email is the most preferred means of 
contact and Instant Messaging / SMS are 
least preferred. Other means of contact 
vary by country

7-point scale where 1=ñVery Low preference and 7=Very high preference

3.1 

3.2 

3.7 

4.0 

4.2 

4.2 

4.4 

6.2 

Instant messaging

SMS

Social networking

Micro-blogging

Telephone

Face-to-face

Comment on blog

Email

India

2.9 

3.4 

3.7 

3.8 

4.1 

5.0 

5.1 

6.1 

SMS

Instant messaging

Micro-blogging

Social networking

Comment on blog

Telephone

Face-to-face

Email

Malaysia

3.9 

3.9 

4.1 

4.3 

4.4 

4.8 

4.8 

6.3 

SMS

Telephone

Instant messaging

Comment on blog

Micro-blogging

Social networking

Face-to-face

Email

Singapore

Mean score 

on 7-point 

scale

Preferred means of contact
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Q.3a: Please indicate to what extent you prefer each of the following means of contact from PR firms or corporations on a 

scale of 1 to 7, where 1 is ñVery low preferenceò and 7 is ñVery high preferenceò (n= JP:12, KR:12)

Japan is the only country surveyed where contact by social networking invitation 
is the most preferred means of contact

7-point scale where 1=ñVery Low preference and 7=Very high preference

2.2 

2.5 

2.9 

3.2 

3.7 

4.5 

4.8 

5.9 

Telephone

Instant messaging

SMS

Micro-blogging

Face-to-face

Comment on blog

Email

Social networking

Japan

3.8 

4.5 

4.6 

4.7 

5.0 

5.0 

5.7 

5.7 

SMS

Micro-blogging

Instant messaging

Telephone

Social networking

Face-to-face

Comment on blog

Email

Korea

Mean score 

on 7-point 

scale

Preferred means of contact
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Indication on blog
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Q4: Do you indicate your most preferred form of contact on your blog? 

(n=  AU:11, CN:41, HK:25, IN:37, JP:12, KR:12, MA:24, NZ:15, SG:34, TW:22) 

Yes
52%

No
48%

17%

40%

41%

42%

48%

53%

55%

57%

63%

71%

Japan

New Zealand

Taiwan

Korea

Hong Kong

Singapore

Australia

India

China

Malaysia

Asia Pacific

Across APAC, 52% of bloggers indicate on their blog the preferred means of contact, 
with the highest in Malaysia and China and by far the lowest in Japan 

% who indicate preferred form of contact
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Q.5: If a PR firm or corporation with whom you had no prior contact wants to send you their press releases or other information, do you prefer them to contact you 

first to introduce themselves, or just send you their information without an introduction? (n= APAC:233, EURO:189, USA:27)

Q.6: How important you feel it is to have a face-to-face meeting before receiving information from a PR agency or corporation with whom you have not worked with 

before? (n= APAC:233, EURO:189, USA:27)

In APAC, 88% prefer an introduction before 
receiving information from a PR firm or 

corporation with whom they have not had 
prior contact, compared with only 41% in the 

USA 
88%

77%

41%

APAC EURO USA

4.1

3.0 2.8

APAC EURO USA

Introductory face-to-face meetings with new 
contacts are more important in APAC than in 

Europe or the USA
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Prefers 
introduction

88%

Prefers no 
introduction

12%

Q.5: If a PR firm or corporation with whom you had no prior contact wants to send you their press releases or other information, do you prefer them to contact you 

first to introduce themselves, or just send you their information without an introduction? (n=233)

Q.6: How important you feel it is to have a face-to-face meeting before receiving information from a PR agency or corporation with whom you have not worked with 

before?  (n=233)

The majority of bloggers (88%) prefer an introduction 
beforereceiving information from a PR firm or 

corporation with whom they have not had prior 
contact 

How important is a face-to-face 
introduction meeting?

Opinions among bloggers vary. 
IƻǿŜǾŜǊΣ ƳƻǊŜ ōƭƻƎƎŜǊǎ ŦŜŜƭ ƛǘΩǎ 

ƛƳǇƻǊǘŀƴǘ ǘƘŀƴ ōƭƻƎƎŜǊǎ ǿƘƻ ŦŜŜƭ ƛǘΩǎ ƴƻǘ 
important.

On a 7-Ǉƻƛƴǘ ΨƛƳǇƻǊǘŀƴŎŜ ǎŎŀƭŜΩΣ ǘƘŜ 
mean was 4.12 compared with 3.75 in 
2008 which suggests an increase in the 

importance

(2008: 78%)
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Q.5: If a PR firm or corporation with whom you had no prior contact wants to send you their press releases or other information, do you prefer them to contact you 

first to introduce themselves, or just send you their information without an introduction? 

Q.6: How important you feel it is to have a face-to-face meeting before receiving information from a PR agency or corporation with whom you have not worked with 

before?

(n=  AU:11, CN:41, HK:25, IN:37, JP:12, KR:12, MA:24, NZ:15, SG:34, TW:22) 

The majority of bloggers across all 
countries prefer to be introduced 

beforereceiving information from a 
PR firm or corporation with whom 

they have not had prior contact

(2008: 78%)
82%

83%

83%

84%

85%

88%

92%

93%

100%

100%

Australia

China

Korea

India

Singapore

Hong Kong

Japan

New Χ

Malaysia

Taiwan

3.0 

3.2 

3.5 

3.6 

4.1 

4.1 

4.3 

4.3 

5.0 

5.6 

-1.00 1.00 3.00 5.00 7.00 

New Zealand

Australia

Japan

India

Hong Kong

Taiwan

China

Singapore

Malaysia

Korea

Face-to-face meetings before 
receiving information from a PR firm 

or corporation with whom they 
have not had prior contact are most 

important in Korea and Malaysia 

7-point scale where 1=ñNot important at allò and 7=ñVery Importantò

Mean score 

on 7-point 

importance 

scale
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Q.8a: Now letôs talk about your preferred content for your blog. For each of the following types of content, please use this scale 

where 1 means you are not interested at all and 7 means you are very interested in this content. 

(n= APAC:233, EURO:189, USA:27) 

7-Ǉƻƛƴǘ ǎŎŀƭŜ ǿƘŜǊŜ мҐάbƻǘ ƛƴǘŜǊŜǎǘŜŘ ŀǘ ŀƭƭέ ŀƴŘ тҐά±ŜǊȅ ƛƴǘŜǊŜǎǘŜŘέ

3.5

4.4

4.6

4.7

4.4

4.8

5.2

5.0

5.5

5.3

3.1

3.9

4.3

4.2

4.8

4.7

5.0

5.4

5.2

5.6

3.5

3.8

4.3

4.3

5.2

4.7

5.6

5.0

5.0

6.0

0.0 1.0 2.0 3.0 4.0 5.0 6.0 7.0

Corporate news announcements

Long-term and strategic related content 
about corporations

Event announcements

Competitive product analysis

Product announcements

Market trend and forecast/analysis

Interviews with key people

Products to review

Opinionated responses to your blog posts

Research, insights, new product development 
news

USA

EURO

APAC

The most preferred content by 
bloggers is news of new product 

developments and review 
products, as well as feedback from 

readers and interviews with key 
people. Bloggers are least 

interested in corporate news 
announcements
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Q.8a: Now letôs talk about your preferred content for your blog. For each of the following types of content, please use this scale 

where 1 means you are not interested at all and 7 means you are very interested in this content. (n=233) 

7-point scale where 1=ñNot interested at allò and 7=ñVery interestedò

Year-on-year, reader generated comments 
remain the most sought after content 

3.5

4.4

4.4

4.6

4.7

4.8

5.0

5.2

5.3

5.5

0.0 1.0 2.0 3.0 4.0 5.0 6.0 7.0

Corporate news announcements

Long-term and strategic related content about Χ

Product announcements

Event announcements

Competitive product analysis

Market trend and forecast/analysis

Products to review

Interviews with key people

Research, insights, new product development news

Opinionated responses to your blog posts 2008: 5.8

2008: 5.7

2008: 5.2

2008: 4.3

Mean scores 

on 7-point 

scale

Types of content
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Q.8a: Now letôs talk about your preferred content for your blog. For each of the following types of content, please use this scale 

where 1 means you are not interested at all and 7 means you are very interested in this content. (n= AU:11, NZ:15) 

7-point scale where 1=ñNot interested at allò and 7=Very interestedò

Opinionated responses and interviews with key people are of high interest 
among bloggers in both countries. In Australia, products for review are the 

most sought after content

2.9 

3.4 

4.0 

4.1 

4.6 

4.6 

4.7 

5.1 

5.5 

5.8 

Corporate news announcements

Long-term and strategic related Χ

Event announcements

Product announcements

Competitive product analysis

Research, insights, new product Χ

Market trend and forecast/analysis

Interviews with key people

Opinionated responses to your blog Χ

Products to review

Australia

3.1 

3.1 

3.2 

3.3 

3.9 

4.1 

4.9 

5.0 

5.6 

6.1 

Corporate news announcements

Competitive product analysis

Product announcements

Products to review

Long-term and strategic related Χ

Event announcements

Research, insights, new product Χ

Market trend and forecast/analysis

Interviews with key people

Opinionated responses to your blog Χ

New Zealand

Mean scores 

on 7-point 

scale

Types of content
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Q.8a: Now letôs talk about your preferred content for your blog. For each of the following types of content, please use this scale 

where 1 means you are not interested at all and 7 means you are very interested in this content. (n= CN:41, HK:25, TW:22) 

7-point scale where 1=ñNot interested at allò and 7=Very interestedò

Reader generated comments and 
interviews with key people are the 
most sought after content forms in 

Greater China

3.6 

3.8 

3.8 

4.4 

4.9 

4.9 

5.1 

5.2 

5.2 

5.3 

Product announcements

Corporate news announcements

Products to review

Event announcements

Long-term and strategic related Χ

Competitive product analysis

Market trend and forecast/analysis

Research, insights, new product Χ

Interviews with key people

Opinionated responses to your blog Χ

China

3.3 

4.0 

4.2 

4.7 

4.8 

5.0 

5.0 

5.1 

5.1 

5.4 

Corporate news announcements

Long-term and strategic related Χ

Market trend and forecast/analysis

Competitive product analysis

Products to review

Product announcements

Event announcements

Interviews with key people

Opinionated responses to your blog Χ

Research, insights, new product Χ

Hong Kong

3.5 

4.1 

4.4 

4.5 

4.6 

4.8 

4.9 

5.0 

5.2 

5.4 

Corporate news announcements

Event announcements

Product announcements

Long-term and strategic related Χ

Market trend and forecast/analysis

Interviews with key people

Products to review

Competitive product analysis

Opinionated responses to your blog Χ

Research, insights, new product Χ

Taiwan

Mean scores 

on 7-point 

scale

Types of content
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Q.8a: Now letôs talk about your preferred content for your blog. For each of the following types of content, please use this scale 

where 1 means you are not interested at all and 7 means you are very interested in this content. (n= IN:37, MA:24, SG:34 ) 

7-point scale where 1=ñNot interested at allò and 7=Very interestedò

Reader generated comments 
and products to review are of 
most interest to bloggers in 

these countries

3.3 

4.4 

4.4 

4.6 

4.6 

4.8 

5.1 

5.2 

5.2 

5.4 

Corporate news announcements

Long-term and strategic related Χ

Product announcements

Event announcements

Competitive product analysis

Market trend and forecast/analysis

Interviews with key people

Products to review

Opinionated responses to your blog Χ

Research, insights, new product Χ

India

3.0 

4.3 

4.3 

4.8 

5.0 

5.1 

5.1 

5.2 

5.9 

6.2 

Corporate news announcements

Market trend and forecast/analysis

Long-term and strategic related Χ

Product announcements

Competitive product analysis

Research, insights, new product Χ

Event announcements

Interviews with key people

Opinionated responses to your blog Χ

Products to review

Malaysia

3.4 

4.2 

4.7 

4.9 

4.9 

4.9 

5.2 

5.5 

5.7 

5.9 

Corporate news announcements

Long-term and strategic related Χ

Competitive product analysis

Event announcements

Product announcements

Market trend and forecast/analysis

Interviews with key people

Research, insights, new product Χ

Products to review

Opinionated responses to your blog Χ

Singapore

Mean scores 

on 7-point 

scale

Types of content
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Q.8a: Now letôs talk about your preferred content for your blog. For each of the following types of content, please use this scale 

where 1 means you are not interested at all and 7 means you are very interested in this content. (n= JP:12, KR:12) 

7-point scale where 1=ñNot interested at allò and 7=Very interestedò

While reader generated comments are of high interest in both Japan and 
Korea, bloggers seem to differ on what content they are most interested in

4.1 

4.2 

4.4 

4.7 

5.0 

5.1 

5.2 

5.3 

5.3 

5.5 

Long-term and strategic related Χ

Corporate news announcements

Competitive product analysis

Product announcements

Interviews with key people

Event announcements

Market trend and forecast/analysis

Opinionated responses to your blog Χ

Research, insights, new product Χ

Products to review

Japan

3.8 

4.4 

5.3 

5.3 

5.3 

5.4 

5.8 

5.8 

5.8 

6.2 

Event announcements

Corporate news announcements

Product announcements

Competitive product analysis

Products to review

Long-term and strategic related Χ

Research, insights, new product Χ

Opinionated responses to your blog Χ

Market trend and forecast/analysis

Interviews with key people

Korea

Mean scores 

on 7-point 

scale

Types of content
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Q.9: How frequently have you used each of the following content formats on your blog over the past 6 months? 

(n= APAC:233, EURO:189, USA:27)

Content formats used

15%

16%

34%

41%

88%

13%

26%

43%

44%

88%

15%

15%

37%

37%

74%

Audio podcast

Video podcast

Video streaming

Charts and graphs

Photographs

USA

EURO

APAC

Photographs are the most 
frequently used content format 

while podcasts are least 
frequently used
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Q.9: How frequently have you used each of the following content formats on your blog over the past 6 months? (n=233) 

2%

2%

5%

6%

28%

4%

5%

8%

15%

30%

9%

9%

21%

20%

30%

12%

15%

23%

18%

9%

21%

16%

17%

21%

2%

52%

53%

27%

19%

2%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Audio podcast

Video podcast

Video streaming

Charts and graphs

Photographs

Daily Few times a week Few times a month Few times in past 6 months Less often Not at all

Photographs are most frequently used with 88% using them a few times a month or more often.
Video and audio podcasts were used less than a few times in past 6 months by about 70% of 

surveyed bloggers

Content format: Usage


