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Survey Methodology
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Å Text 100 conducted the survey based predominantly on 
relationships with technology, news and lifestyle bloggers across 
the Asia Pacific region

Å Aha! Research programmed and collected responses via an online 
survey and analyzed the results

Å A total of 153 bloggers started the survey of which 125 completed 
the full survey

Å Completed surveys by country of residence:

Australia (10), PRC (15), Hong Kong (20), India (23), Malaysia (12), New 

Zealand (8), Singapore (14), Japan (17), Other locations (6)
(Note: Due to small sample of individual countries, all charts/analysis by country should be 
interpreted with care)

Å Surveys conducted in English, Japanese and Chinese

Å Survey period:

ï April 22 to May 16, 2008



Conclusion

Bloggers are clear on their requirements:

Å Know us and our blogs and target us appropriately with 
unique content

Å Treat us professionally and build up a long term relationship 
which goes far beyond dispensing press releases

Å Electronic communication is king. Understand how to use it 
most effectively

The role of the PR person in this new media space 
is different than with traditional media.

Å Being part of the blogging community is essential 

Å Reading, engaging with bloggers, and attending events with 
them are crucial in this two -way partnership



Executive Summary

Å The majority of bloggers welcome contact from PR people

Å Email is by far the preferred means of contact. Few bloggers prefer telephone 
or face - to - face engagement

Å Bloggers are open to speaking with anyone in the organization, as long as they 
are the most appropriate person ïmeaning closest to the topic, informed, 
respectful, professional, and preferably active in blogging

Å Contact prior to sending out a press release or other information is only 
important in the absence of any previous introduction

Å Bloggers differ widely in their opinion about the importance of a face - to - face 
meeting before receiving information from a PR person with whom they have 
never worked with before  

Å Types of content such as ñOpinionated response to your blog postsò and 
òProducts to reviewò generate significant interest among bloggers

Å Electronic communication is king. Emailing of press releases and email 
interviews/discussions are the most highly ranked formats of content 
distribution

Å Among four selected types of value -added content, ñOnline videoò generates 
the most interest, followed by ñcharts & graphsò, ñvideo podcastsò, and ñaudio 
podcastsò



Executive Summary / cont.

Å Less than half of bloggers are aware of ñSocial Media Releasesò and among 
those aware, the majority feel it is an effective means of keeping them updated 
on corporations. Most of these bloggers are in favor of taking elements from 
these releases for use in blog postings

Å ñOther bloggersò and ñmainstream mediaò are the highest ranked sources of 
information about corporations

Å Two thirds of bloggers spend less than 8 hours of their working week blogging 

Å While some bloggers are totally against writing content to optimize search 
engines, others actively use all the tools available to increase their readership. 
The majority feels that PR people can help increase their visitor traffic through 
various means

Å More than two thirds of bloggers feel people should blog on a corporate blog in 
response to other blogs

Å If offered a story idea or announcement under embargo, almost all bloggers 
would honor the terms of such embargo  

Å The majority of bloggers agree that they should acknowledge corporate 
sponsorship



It is crucial for PR people to know their target,

know what they are interested in, 

offer them unique information, 

and know how they like to be engaged with



Detailed Survey Findings
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Australia
8%

China
12%

Hong Kong
16%

India
18%

Malaysia
10%

New Zealand
6%

Singapore
11%

Japan
14%

Other Countries
5%

Total Surveys 125

Australia 10

China 15

Hong Kong 20

India 23

Malaysia 12

New Zealand 8

Singapore 14

Japan 17

Other Countries 6

Bloggersô Opinions by Country

Other Countries: USA (4), UAE, Vietnam



Yes
66%

No
34%

Bloggersô interest and past contact 
with PR people
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Majority of bloggers (84%) welcome contact from 

PR firms or any corporation to provide 

information, comments, and suggestions 

Among these welcoming bloggers, 66% have been 

contacted in the past 6 months

Q1/2

Welcome any contact
from PR firm?

Past 6 months contact?

Yes
84%

No
16%



Bloggersô interest in contact from 
PR firms ïby country
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Hong Kong Example

Out of a total of 153 
bloggers surveyed, 14% 
are in Hong Kong and 

welcome contact by PR 
firms, while 7% do not 

welcome contact
(Total of all % on chart adds to 100%)

Across all countries surveyed, 

84% (n=128) welcome contact, 

while the remaining 16% does not  

Q1

Note: Small sample size by country


